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¬⁄UËˇÊÊÁÕ¸ÿÊ¥ ∑§ Á‹∞ ‚Ê◊Êãÿ ÁŸŒ̧‡Ê — 
GENERAL INSTRUCTIONS TO THE EXAMINEES : 

1. ¬⁄UËˇÊÊÕË¸ ‚fl¸¬˝Õ◊ •¬Ÿ ¬˝‡Ÿ ¬òÊ ¬⁄U ŸÊ◊Ê¢∑§ •ÁŸflÊÿ¸Ã— Á‹π¥ – 

 Candidate must write first his / her Roll No. on the question paper 

compulsorily. 

2. ¬˝‡Ÿ ¬òÊ ∑§ Á„UãŒË fl •¢ª̋¡Ë M§¬ÊãÃ⁄U ◊¥ Á∑§‚Ë ¬˝∑§Ê⁄U ∑§Ë òÊÈÁ≈U / •ãÃ⁄U / Áfl⁄UÙœÊ÷Ê‚ „UÙŸ ¬⁄U 
Á„UãŒË ÷Ê·Ê ∑§ ¬˝‡Ÿ ∑§Ù ‚„UË ◊ÊŸ¥ – 

 If there is any error / difference / contradiction in Hindi & English 

versions of the question paper, the question of Hindi version should be 

treated valid. 

3. ‚÷Ë ¬˝‡Ÿ ∑§⁄UŸ •ÁŸflÊÿ¸ „Ò¥U – 

 All the questions are compulsory. 

4. ¬à̋ÿ∑§ ¬˝‡Ÿ ∑§Ê ©UûÊ⁄U ŒË ªß¸ ©UûÊ⁄U-¬ÈÁSÃ∑§Ê ◊¥ „UË Á‹π¢ – 

 Write the answer to each question in the given answer-book only. 
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 ŸÙ≈U —  ÁŸêŸÁ‹ÁπÃ ‚÷Ë ¬˝‡ŸÙ¥ ∑§ ©UûÊ⁄U ŒËÁ¡∞ – ©UûÊ⁄U fláÊ¸ŸÊà◊∑§ „UÙŸ øÊÁ„U∞ – ¬˝àÿ∑§ 
¬˝‡Ÿ 5 •¢∑§Ù¥ ∑§Ê „ÒU– 

 Note : Attempt all the following questions. Answer should be 

narrative. Each question carries 5 marks.  

1. ©Uà¬ÊŒÙ¥ ∑§Ë Á’∑˝§Ë ◊¥ ÁflôÊÊ¬Ÿ ∑§‹Ê ∑§Ë ÄÿÊ ÷ÍÁ◊∑§Ê „ÒU ? 

 What is the role of advertising art in the sale of products ?   

2. ÁflôÊÊ¬Ÿ ∑§‹Ê ÄÿÊ „ÒU ? ÿ„U Áfl·ÿ ∑§Ù Á∑§‚ ¬˝∑§Ê⁄U ¬˝÷ÊflË ’ŸÊÃÊ „ÒU ? 

 What is the advertising art ? How does it make the subject  

impressive ?  

3. ÁflôÊÊ¬Ÿ ◊¥ ‚¢ÿÙ¡Ÿ ∑§Ë ÄÿÊ ÷ÍÁ◊∑§Ê „ÒU ? 

 What is the role of composition in advertisement ?  

4. ◊Êäÿ◊ ¬⁄U ¬˝∑§Ê‡Ê «UÊ‹Ã „ÈU∞ ß‚∑§ ◊„Uàfl ∑§Ù ‚◊¤ÊÊß∞ – 

 Highlight the medium and its importance.  

5. ÁflôÊÊ¬Ÿ mÊ⁄UÊ ª˝Ê„U∑§Ù¥ ∑§Ù „UÙŸ flÊ‹ ŸÈ∑§‚ÊŸ ∑§Ù ‚ÁflSÃÊ⁄U ’ÃÊß∞ – 

 State in detail about loss of customer by advertisement. 

 ŸÙ≈U —  ÁŸêŸÁ‹ÁπÃ 10 ¬˝‡ŸÙ¥ ∑§ ∑˝§◊’h ©UûÊ⁄U ‚¢ˇÊ¬ ◊¢ ŒËÁ¡∞ – ¬˝àÿ∑§ ¬˝‡Ÿ 1 
1
2 

 •¢∑§Ù¥ ∑§Ê „ÒU–  

 Note : Write the answers of the following ten questions serially and 

briefly. Each question carries 1 
1
2  marks.  

6. „UÊÚÁ«ZUª Á«U¡Êß¸Ÿ ∞fl¢ ¬ÙS≈U⁄U ◊¥ ÄÿÊ •ãÃ⁄U „ÒU ? 

 What is the difference between Hoarding design and Poster ? 

7. ÁflôÊÊ¬Ÿ ∑§‹Ê ◊¥ “ŒÎCÔUÊ¢Ã ÁøòÊáÊ” ∑§Ê ÄÿÊ ◊„Uàfl „ÒU ? 

 What is the importance of the 'Illustration' in advertising art ?  

8. •ılÙÁª∑§ ∞fl¢ ‚Ê◊ÊÁ¡∑§ ÁflôÊÊ¬Ÿ ◊¥ ÄÿÊ •ãÃ⁄U „ÒU ? 

 What is the difference between industrial and social advertisements ?  
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9. ÁflôÊÊ¬Ÿ ◊¥ ÷ÊflÊà◊∑§ ŒÎÁCÔU∑§ÙáÊ Á∑§‚ ¬˝∑§Ê⁄U ©U¬ÿÙªË „ÒU ? 

How is the emotional view in advertisement useful ?  

10. ÁflôÊÊ¬Ÿ ∑§‹Ê ∞fl¢ ¬˝∑Î§ÁÃ ◊¥ ÄÿÊ ‚ê’ãœ „ÒU ? 

What is the relation between advertising art and nature ?  

11. üÊ√ÿ ÁflôÊÊ¬Ÿ ∞fl¢ ŒÎ‡ÿ ÁflôÊÊ¬Ÿ ◊¥ ÄÿÊ •ãÃ⁄U „ÒU ? 

What is the difference between audio and visual advertisements ?  

12. ÁflôÊÊ¬Ÿ ∑§‹Ê ∑§ ¬˝◊Èπ Ãàfl ÄÿÊ „Ò¥ ? ’ÃÊß∞ – 

State about main elements of advertising art.  

13. ÁflôÊÊ¬Ÿ ∑§‹Ê ∑§ ¬˝◊Èπ ◊Êäÿ◊ ÄÿÊ „Ò¥ ? 

 What are the main medium of advertising art ?  

14. ‚ê¬̋·áÊ ÄÿÊ „ÒU ? 

What is communication ?  

15. ÁflôÊÊ¬Ÿ ∑§‹Ê ◊¥ Áfl·ÿ •Áœ∑§ ◊„Uàfl¬ÍáÊ¸ „ÒU ÿÊ ¬˝SÃÈÁÃ ? ∑§Ê⁄UáÊ ’ÃÊß∞ – 

Which is more important in advertising art, subject or presentation ? 

State the reason.  

     


